
General Business Administration BBA
Capable Business Decision Makers
Goal Description:
The goal of the General Business program is to provide students with a broad base of knowledge in business through the coursework in the business core.

Providing Department: General Business Administration BBA

General Business Core Concepts And Principles: Accounting
Learning Objective Description:
Students who complete the BBA in General Business will demonstrate knowledge of the principles of financial and managerial accounting. ACCT 2301
and 2302

Accounting 2301
Indicator Description:
Embedded exam questions in sections of ACCT 2301 assessing students ability to interpret classification of accounts shown on the income statement
and balance sheet and the relationship between the financial statements.

Criterion Description:
At least 70% of the students will answer at least 70% of the questions correctly

Findings Description:
59.79% of students scored at least 70% on the embedded exam questions. The percent was higher for face-to-face classes (71.15%) and lower for
online classes (56.01%).

Action Plan ACCT 2301
Action Description:
Each chapter has associated accounts that show up
on both balance sheet and income statement.
Instructors will emphasize financial statements and
where the accounts sit in every chapter throughout
the semester.

All ACCT 2301 face to face instructors will be
required to assign an Accounting Practice Set to
reinforce how accounts fit into each financial
statement and the relationship between the
statements.

Instructors will think creatively about how to drill
the relationship between financial statements and
how accounts are classified.
Provide any additional comments:

Accounting 2302
Indicator Description:
Embedded exam questions in all sections of ACCT 2302 to assess the following sub-objectives:

1. Compare accounting information relevant to internal managers, as differentiated from information relevant to
external users.
2. Classify product costs used in cost accounting systems.
3. Assess how a company will make short and long-term business decisions based on cost behavior and relevant
information.
4. Develop a master budget.

Criterion Description:
At least 70% of all students will score at least 70% on each sub-objective.

Findings Description:
Sub-objective 1 was not assessed this year.

sub-objective 2: 77.09% of students scored at least 70% (80.09% in F2F sections and 64.81% in online sections)

sub-objective 3: 60.81% of students scored at least 70% (55.35% in F2F sections and 81.03% in online sections)

sub-objective 4: 69.37% of students scored at least 70% (71.23% in F2F sections and 62.71% in online sections)
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Action Plan ACCT 2032
Action Description:
LO1: Streamline questions for online exams so they are
consistent with face-to-face exams.

Instructors will use a consistent assessment
process for the online students during the
Fall 2024 assessment cycle.

LO2: 1. Streamline questions between instructors and
modalities
2. Offer assessments on quiz or assignment 2
instead of final exam

1. Faculty will meet prior to Fall 2024 to
agree on identical embedded questions to
assess for both online and face-to-face
courses.
2. Since this objective is often assessed at
the end of the semester on the final exam,
instructors will create an assignment or
quiz instead of using the final exam as
assessment for both online and face-to-
face courses

LO3: Instructors will streamline questions related to 
budgeting preparations

Faculty will meet prior to Fall 2024 to agree
on identical embedded question to assess
for both online and face-to-face courses.
Provide any additional comments: The ACCT 2302 learning objectives and Master Syllabus were updated prior to the Fall
2023 semester so no specific action items were documented. The action items listed in Table 3 will be analyzed for the
Fall 2024 semester.
 

General Business Core Concepts and Principles: Business Analysis
Learning Objective Description:
Students demonstrate knowledge of descriptive and inferential statistical techniques: BANA 2372 and 3363.

BANA 2372
Indicator Description:
Embedded exam questions in all sections of BANA 2372 assessing the following sub-objectives:

1. Descriptive statistics (sub-objectives: arithmetic mean, standard deviation, percentiles, interquartile range)
2. Probability (sub-objectives: define, use sampling distributions, apply the Central Limit Theorem)
3. Probability Distributions (sub-objectives: expected values and variances, Binomial distribution, Uniform
distribution, Normal distribution)
4. Statistical Inference (sub-objectives: confidence intervals, sample size)

Criterion Description:
At least 70% of students will score at least 70% correct on each of the sub-objectives.

Findings Description:
LO1: 63.27% of students scored at least 70% (70.63% F2F, and 56.55% online)

LO2: 79.25% of students scored at least 70% (81.4% F2F, and 77.54% online)

LO3: 80.27% of students scored at least 70% (83.22% F2F, and 72.23% online)

LO4: 72.45% of students scored at least 70% (69.93% F2F, and 74.83% online)

Action Plan BANA 2372
Action Description:
Instructors will provide students with additional worksheets for percentiles, IQR, and distinguishing between a Normal distribution problem versus
a CLT problem. The will also incorporate a graphical simulation exercise to illustrate the concept of sampling distributions.

BANA 3363
Indicator Description:
Embedded exam questions in all sections of BANA 3363 to assess the following sub-objectives:

RELATED ITEM LEVEL 3

RELATED ITEM LEVEL 1

RELATED ITEM LEVEL 2

RELATED ITEM LEVEL 3

RELATED ITEM LEVEL 2



1. Calculate and interpret confidence intervals and hypothesis tests to make inferences concerning parameter
values in a single population using sample data.
2. Calculate and interpret confidence intervals and hypothesis tests to make inferences concerning parameter
values in multiple populations using sample data.
3. Utilize regression analysis and interpret regression output.
Criterion Description:
70% of students will answer at least 70% of the questions correctly for each sub-objective.

Findings Description:
LO1: 50% of students scored at least 70% (65% on main campus, 54.5% at TWC, and 40.8% online)

LO2: 56.1% of students scored at least 70% (73.9% on main campus, 72.7% at TWC, and 44.1% online)

LO3: 54.3% of students scored at least 70% (63.5% on main campus, 54.5% at TWC, and 49% online)

Action Plan BANA 3363
Action Description:

General Business Core Concepts and Principles: Communication
Learning Objective Description:
COBA students written and oral communication competencies are assessed as part of the BBA goal that students will be capable communicators. 

Written communication is assessed in BUAD 3335 Business Communication. Key course objectives assessed in BUAD 3335 include the following:

Business Messages & Artifacts: Create messages and artifacts that use relevant, credible information and effective business communication
strategies.
Critical Thinking: Critically analyze complex communication situations and audiences to determine the most effective strategies and delivery
methods to communicate business messages.
Interpersonal Communication: Practice professional interpersonal and teamwork strategies through application of business communication theory
(e.g., networking, communicating in teams, conflict resolution, effective listening, relationship management, problem-solving, and leadership).
Technology: Use appropriate traditional, emerging, and collaborative technologies for the design and delivery of oral, written, and multimodal
communication to support business decision-making.
Information Literacy: Select credible information types (e.g., multimedia, database, website, primary/secondary, popular/scholarly) to support
complex business messages.
Professionalism: Communicate an effective professional identity that incorporates reflection on personal and professional skills, strengths, and
values. 

 

BUAD 3335
Indicator Description:
A department-created rubric is used to evaluate written samples. The rubric contains four major
components:
1. Content: document-level and within-paragraph logic and appropriateness. Evaluate whether logic is accurate,
complete, and non-redundant.
a. Evaluates: LO1, LO2, LO3

RELATED ITEM LEVEL 3

RELATED ITEM LEVEL 1

RELATED ITEM LEVEL 2



2. Design: the appropriateness of format given the assignment guidelines.
a. Evaluates: LO1, LO3, LO6
3. Style: sentence- and word-level writing concerns. Evaluate whether writing is accurate, concise, and professional.
a. Evaluates: LO1, LO4, LO6
4. Evidence: the use of external resources and ability to cite using accepted resource-citation style guidelines.
a. Evaluates: LO1, LO2, LO5
Instructors were trained to use the standard evaluation rubric (adapted from the Evidence-Driven Communication
Rubric and incorporating additional elements to better reflect course objectives) to evaluate short, research-oriented assignments from their own
courses. Each major category is scored on a scale from one (poor) to five (excellent). These
scores are then truncated to indicate whether students Exceed (5), Meet (4, 3, and 2), or Fail to Meet (1) expectations in
each category. The scores recorded on a 1-5 scale provide qualitative information about the ‘Meet Expectations’
category. Subcategories are not reported but can be individually evaluated when appropriate (e.g., when students in a
given academic year fall short of college goals’ regarding the number of students who exceed or meet expectations in a
given competency)
Criterion Description:
At least 70% of sampled students must meet or exceed expectations for each skill in the Evidence-Driven Communication rubric by earning a score of
“Adequate” or higher. 
Findings Description:

Action Plan BUAD 3335
Action Description:

General Business Core Concepts and Principles: Economics
Learning Objective Description:
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Students who complete the BBA in General Business will demonstrate knowledge of the principles of macro and microeconomics. ECON 2301 & 2302.

ECON 2301
Indicator Description:
Embedded exam questions in all sections of ECON 2301 assessing the following sub-objectives:

Criterion Description:
At least 70% of students will meet or exceed the individual success criterion of 70% correct answers for each sub-objective.

Findings Description:

Action Plan ECON 2301
Action Description:

ECON 2302
Indicator Description:
Embedded exam questions in all sections of ECON 2301 assessing the following sub-objectives:

Criterion Description:
At least 70% of students will meet or exceed the individual success criteria of 70% correct answers for each sub objective.

Findings Description:
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Action Plan ECON 2302
Action Description:

General Business Core Concepts and Principles: Finance
Learning Objective Description:
Students who complete the BBA in General Business will demonstrate knowledge of the principles of business finance. FINC 3320

FINC 3320
Indicator Description:
Embedded exam questions in all sections of FINC 3320 assessing the following sub-objectives:

Criterion Description:
At least 70% of students will meet or exceed the individual success criterion of 70% correct answers for each objective.

Findings Description:

Action Plan FINC 3320
Action Description:
The Finance faculty discussed having a greater focus on connecting math calculations to conceptual relationships. We found that a significant
proportion of finance students are having difficulty explaining the result/meaning of a calculation that was done correctly. Students seem to focus
on the math without taking the time to step back and attempt to understand the meaning of their calculated result. We agreed to "circle back"
and remind students that the calculation is often a means to an end.  We will have a greater focus on reminding students the "why" behind
some of our calculations.
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General Business Core Concepts and Principles: Management
Learning Objective Description:
Students demonstrate knowledge of management principles. MGMT 3310

MGMT 3310
Indicator Description:
Embedded exam questions across multiple sections of MGMT 3310 addressing the following sub-objectives:

1.Understandprinciplesandconceptsrelatingtotheplanningfunctionof management.

2.Understandprinciplesandconceptsrelatingtotheleadingfunctionof management.

3.Understandprinciplesandconceptsrelatingtotheorganizingfunctionof management.

4.Understandprinciplesandconceptsrelatingtothecontrollingfunctionof management.

Criterion Description:
At least 70% of students will score at least 70% for each sub-learning objective.

Findings Description:

Action Plan MGMT 3310
Action Description:
The success criterion was met for each sub-learning objective. In the next cycle, assessment will be extended to an additional MGMT course in the
business core.

General Business Core Concepts and Principles: Management Information Systems
Learning Objective Description:
Students will demonstrate knowledge of the Principles of Management Information Systems. MGIS 3310

MGIS 3310
Indicator Description:
Embedded exam questions in sections of MGIS 3310 to assess the following sub-objectives (the phrasing indicating that these objectives are for the
BBA in MGIS is incorrect - these are the objectives for MGIS 3310 which is a business core course):

Criterion Description:
70% of students will meet or exceed the individual success criterion of 70% correct answers on each objective.

Findings Description:

RELATED ITEM LEVEL 1

RELATED ITEM LEVEL 2

RELATED ITEM LEVEL 3

RELATED ITEM LEVEL 1

RELATED ITEM LEVEL 2



Action Plan MGIS 3310
Action Description:
Students' weakest area was Database. 

Action Items for Improving the Learning Objective: Database Management Systems for MGIS 3310.

Students will be provided additional hands-on practice problems focused on various components of a DBMS.
Daily quizzes will be used to reinforce the topics related to DBMS.

General Business Core Concepts and Principles: Marketing
Learning Objective Description:
Students demonstrate knowledge of marketing principles. MKTG 3310

MKTG 3310
Indicator Description:
Embedded exam questions in all sections of MKTG 3310 assessing the following sub-objectives:

Criterion Description:
At least 70% of students will meet or exceed the individual success criterion of 70% correct answers for each objective.

Findings Description:
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Action Plan MKTG 3310
Action Description:
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Update to Previous Cycle's Plan for Continuous Improvement Item
Previous Cycle's Plan For Continuous Improvement (Do Not Modify):
There was no previous plan for continuous improvement.

Update of Progress to the Previous Cycle's PCI:
The assessment of the General Business major / business core was restructured in the 2023-24 cycle. 

New Plan for Continuous Improvement Item
Closing Summary:
The assessment of the General Business major via the business core courses will serve as our vehicle by which we assess Foundational Business Knowledge
for AACSB. Each business core course has an assessment coordinator who aggregates the assessment data across sections of their course and leads the
closing of the loop discussion within the faculty members teaching that course. Specific action items for continuous improvement were laid out in the Action
item section for each course and will be conducted by the appropriate faculty group.




